
 

 

CHILDHELP BLOW THE WHISTLE ON CHILD ABUSE  

 

LEARN IT!     LIVE IT!     LOVE YOUR SPORT!  

HTTP://WWW.CHILDHELP.ORG/PAGES/BLOW-THE-WHISTLE-CURRICULUM  

 



 

 

TALKING POINTS 

Childhelp Blow the Whistle on Child Abuse Basics 
 

 

• Childhelp and the Foundation for Global Sports Development have designed a prevention 

education curriculum entitled Childhelp Blow the Whistle on Child Abuse as a response to 

reports of abuse in youth athletics.     

 

• Coaches are second only to teachers in their frequency of sexual misconduct (studies 

indicate 40-50% of athletes have experienced anything from mild harassment to severe 

abuse).  

 

• Indicators of possible abuse in sports include: a child starts missing practice, illness, loss of 

interest, withdrawing and performing significantly below his/her ability. The flip side of 

that is a child spending too much one-on-one time with a coach, intimate or secretive 

conversations via email or cell phone and inappropriate touching or comments.  

 

• Bottom Line: If your gut tells you something is not right, take action! There is no room for 

apathy in the fight against child abuse. At Childhelp  we say, “Listen to a child. Believe a 

child. Save a child!”  

 

• We are asking parents, educators and community members to become referees off the 

field. We use the acronym R.E.F. which stands for REPORT, EDUCATE and FIGHT.  

 

• A Childhelp REF reports any sign of abuse by calling 911 or the Childhelp National Child 

Abuse Hotline 1-800-4-A-CHILD.  

 



• A Childhelp REF is educated on the signs of abuse. That means the bruises, welts and 

fractures of physical abuse; the hunger and poor hygiene of neglect, the difficulty walking 

and torn undergarments of sexual abuse; and the depression, anxiety and hopelessness of 

emotional abuse.  

 

• And a Childhelp REF fights for child-centered legislation that protects children nationwide 

(you can learn more about bills we support at www.childhelp.org).   

 

• Dr. Steven Ungerleider, a sports psychologist and Olympic consultant, reviewed Childhelp 

Blow the Whistle on Child Abuse with several Olympic medalists and colleagues in the 

field to rave reviews. Former Olympic gymnast and sports commentator Kathy Johnson 

Clarke has signed on as a spokesperson for this dynamic program. Kathie Lee Gifford is 

also a national spokesperson for our Childhelp prevention education initiatives.  

 

• The sneak peek of Childhelp Blow the Whistle on Child Abuse campaign was unveiled at 

the Childhelp National Day of Hope at the Capitol in Washington DC and it will be 

launched at the Fiesta Bowl in January.  

 

• This multifaceted program covers all primary school aged children, will offer modifications 

for children with disabilities and includes material that speaks both to the adult facilitator 

and the children who will benefit from this course material. 

 

• The vetted scholarship, writing and creative work is close to being complete but printing 

costs, web development, video production and related distribution costs are the only 

barriers to making these lifesaving tools available to children throughout the country. We 

want this to be FREE to every child in America and hope that sponsors nationwide will 

step up to support our efforts.  

 

 

    
 



 
 

TEAM CHILDHELP 
Top Academics, Sports Authorities, Attorneys, Physicians and Olympians 

Join Forces in Vetting  
Childhelp Blow the Whistle on Child Abuse  

 
Primary Partners: The Foundation for Global Sports Development   

 

 
 

It is exciting that you are taking a proactive role in addressing this nationwide 
abuse epidemic and bringing abuse awareness and safety tools to youth sports. 
This displays dynamic leadership and a commitment to advocating for at-risk 
youth. 

-David Ulich & Dr. Steven Ungerleider, Foundation for Global Sports Development  
 
 
 

I really believe through sports, children have the opportunity to build a strong 
physical body and mind. I think what this program seeks to accomplish-and 
clearly it has-is not only to help children and young adults to cope but in some 
way and somehow excite them in the world of sports. In sports and through 
sports so much is learned, lived and loved…this program gives children that 
opportunity. 

-Wendy Bogliolo, US Olympic Gold & Bronze Medalist; Former assistant swim coach at Yale 
 
 

 

The fight against child abuse must happen from all sides and by everyone 
whether you are a lawmaker, the head of a sports-governing body, a teacher, 
coach, administrator, parent, Olympian or bystander. I’m so pleased to be teamed 
with Childhelp for Blow the Whistle on Child Abuse because all children deserve a 
secure and safe environment to dream big and reach their full potentials. 

-Kathy Johnson Clarke, Olympic medalist; ESPN commentator  



 

 
Dr. Steven Ungerleider, an author of six books, completed his undergraduate 
studies in psychology at the University of Texas, Austin. He holds masters and 
doctorate degrees from the University of Oregon, a post doc from the University of 
California, and is a licensed psychologist at Integrated Research Services. Since 
1984, he has served on the U. S. Olympic Committee Sport Psychology Registry 
consulting with a number of international sport federations.  
 
Dr. Ungerleider is an enthusiastic champion of Childhelp Blow the Whistle on Child 
Abuse, supports the outline and finished text and has agreed to review the final 
curriculum with the board of the Foundation for Global Sports Development.   

 
 
 
David Ulich, a partner of the law firm Sheppard, Mullin, Richter & Hampton LLP, 
received his J.D. at UCLA and LL.M. from New York University. He leads his firm’s 
Non Profit Sector Team, providing business and tax advice to religious charities, 
public and educational charities, such as Childhelp. He is actively involved in the 
Foundation for Global Sports Development and works with the International 
Olympic Committee on issues of sportsmanship and fair play.   
 
David Ulich has reviewed early drafts of Childhelp Blow the Whistle on Child 
Abuse and joined Dr. Ungerleider and Olympian Kathy Johnson Clarke at the 
Childhelp National Day of Hope in Washington DC. 

 
 
Kathy Johnson Clarke, a sports commentator for ESPN and various national 
news outlets, is one of only a handful of American women to win an individual 
medal in both World Championship and Olympic gymnastics. She has been 
captain of two Olympic teams, four World Championship squads and was twice 
named Gymnast of the Year by USA Gymnastics. She continues to be a well-
respected voice in the world of gymnastics and is committed to keeping her sport 
safe.   
 
Kathy Johnson Clarke has reviewed Childhelp Blow the Whistle on Child Abuse 
and stepped up as the keynote speaker on behalf of the program in Washington 
DC. She will continue to act as a spokesperson for this lifesaving curriculum.  
 
 

Wendy Boglioli, a U.S. Olympic gold and bronze medalist and former world-
record-holder in swimming, was a popular assistant coach of swimming and diving 
at Yale University. 

Currently, Wendy Boglioli is a spokesperson and motivational speaker sharing her 
sports wisdom through the series “Finding the Champion Within.”  

Ms. Boglioli’s review of Childhelp Blow the Whistle on Child Abuse was 
resoundingly positive and she reiterated the desperate need for prevention 
education in youth athletics.  



 
 

POLITICAL PARTNERS  
Bipartisan Support for Childhelp Blow the Whistle on Child Abuse 

 

  

A sneak peek of Childhelp Blow the Whistle on Child Abuse was unveiled at the Capitol in 
Washington DC to an enthusiastic audience at the Childhelp National Day of Hope (chaired by 
Senators Jon Kyl and Dianne Feinstein on April 18th, 2012). An esteemed bipartisan 
gathering, including brave abuse-survivor Senator Scott Brown and child Internet safety 
advocate Congressman Edward Markey, joined American Idol star Jordin Sparks to cheer on 
Childhelp’s vision for an abuse-free America.  

 



 

BUILDING BUZZ 

A Social Network of Supporters and Positive Media Messaging   

 

Athletes for Childhelp has started creating a community of professional and 

amateur athletes supporting Childhelp Blow the Whistle on Child Abuse.    

 

Through Facebook, Twitter and our blog, Childhelp is building a buzz about this exciting 

program with new audiences signing in daily to learn more.  

Our latest strategic tweet test blast resulted in 70 thousand tweets (with a potential reach 

of 10 million), was retweeted to Childhelp’s over 7 thousand followers and resulted in 

1,000 views in 3 days of the Childhelp Blow the Whistle on Child Abuse landing page with 

a continued 30-40 clicks a day since.  

Childhelp Blow the Whistle on Child Abuse has been featured by CNN, FOX News, the 

Washington Post and Newsday among others. The Childhelp team continues to lay the 

foundation for future media coverage and celebrity endorsement to share this lifesaving 

curriculum with national audiences.  



COMMUNITY

Sharing the Childhelp Blow the Whistle on Child Abuse Message

Our test audience for Childhelp Blow the Whistle

the Faith Christian Center Mega Churches in Phoenix. 

the experience and the standing ovation at the end of the presentation was a great indicato

how well-received positive prevention education can be. 

this lifesaving training comes to us via 

sponsored NABI Foundation. Childhelp is proud to be offering 

Native American athletes the opportunity to 

 

COMMUNITY OUTREACH

Sharing the Childhelp Blow the Whistle on Child Abuse Message

 

for Childhelp Blow the Whistle on Child Abuse was all childcare workers from 

the Faith Christian Center Mega Churches in Phoenix. A survey reported 100% satisfaction with 

the experience and the standing ovation at the end of the presentation was a great indicato

positive prevention education can be. The next groups slated to benefit from

this lifesaving training comes to us via The Department of Defense School Systems and 

NABI Foundation. Childhelp is proud to be offering military families and 

Native American athletes the opportunity to blow the whistle on child abuse.  

 

OUTREACH 

Sharing the Childhelp Blow the Whistle on Child Abuse Message 

 

childcare workers from 

100% satisfaction with 

the experience and the standing ovation at the end of the presentation was a great indicator of 

slated to benefit from 

The Department of Defense School Systems and the Nike-

military families and over 1,000 

 



 
 

HOW YOU CAN HELP  
Champion Childhelp Blow the Whistle on Child Abuse by  

finding organizations in need & supportive corporate sponsors 
 

To build beyond our current success, Childhelp Blow the Whistle on Child Abuse needs 
corporate sponsorship to fulfill its promise in the triad approach to comprehensive 
prevention education:  

 

 
 
We have already had great response presenting the program (a survey of participants 
shows a 100% satisfaction rate with the experience). Corporate sponsorship will allow us 
to reach even more communities of need while offering our partners unique marketing 
opportunities to expand their philanthropic reach and positively engage their audiences. 
Front end support helps us find the organizations that will benefit from this training while 
back end support connects us to the businesses underwriting these seminars.  

Childhelp 
Blow the 

Whistle on 
Child 

Abuse

•Area of Need:  Teams, 
classrooms, youth 
organizations, churches, 
etc. 

•Corporate Sponsors for 
community outreach

Childhelp 
National 

Child 
Abuse 

Hotline

•Area of Need: 
Children/adult 
survivors in need of 
crisis intervention

•$5/call 

Childhelp 
Speak Up, 

Be Safe 

•Area of Need: Every 
school in America 

•Multifaceted approach 
focused on direct sales



 
 

BLOW THE WHISTLE & YOUR BUSINESS 
 

The Childhelp Blow the Whistle on Child Abuse program is a free educational 
service with outreach required to impact communities throughout the country 
(and apparently the world with our recent interest from military bases in 
Germany!) 
 
The web site pages featuring our curriculum can become “real estate” for 
financially backing organizations to spotlight their logos and events can be 
sponsored by businesses looking to reach a specific target market. We want to 
tap into corporate sponsorship to keep the program monetized while providing 
free prevention education to those in need to fulfill our Childhelp mission.  
 

Sample Pitch: “Hey, Play it Again Sports, West Coast YMCAs will be having 
coaches and kids take part in Childhelp Blow the Whistle on Child Abuse online 
training. In generously supporting this mass prevention education initiative 
directly impacting little lives in your community, your banner can be the first 
thing they see when they begin the tutorial. That’s 20,000 possible eyes on your 
logo! Not only will you be donating to a remarkable charity and letting the families 
of California know that you are part of the abuse solution, your products, 
promotions and coupons will directly reach coaches, kids and parents engaged 
in youth athletics.” 
 
In addition to their logo on our website, we can offer email blasts making the 
program available to their consumers: “The bighearted team at Play it Again 
Sports cares about your kids and before the baseball season starts up we want to 
offer this free link to a program we are sponsoring through Childhelp that will 
keep your children safe on the sports field…”  
 
And we would leverage our social network as well. Sample Twitter Post: We thank 
@PlayItAgainSports for making #ChildhelpBlowtheWhistleonChildAbuse free to 
20,000 hopeful sports stars in CA! 
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